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What is a survey?
2

To examine and look at generally or 
comprehensively
Who, what & how

Why survey?
3

Collect data to help you make better programming, 
marketing and operations decisions.

Who does the survey?
4

YOUYOU

Do!

Who to survey?
5

Best participants!

How many questions?
6



What types of questions are 
best?

7

Close-ended questions always work better than 
open-ended questions.

Yes/No
1-51 5
Multiple choice

Dear Learning Opportunities participant,
This fall, we will be increasing the number of computer courses in our catalog. Please select 2 

Identify Who Why & What

What are the components of a 
survey?

g p g
courses you’d like to see us offer:
__ Creative Computing __ Computer Basics __ Internet Basics
__ Build Your Own PC  __ Savvy Computer Buying __ Advanced Internet

Thank you!
Please return this prepaid postcard by December 1, 20__.

Thank ‘Em! When You Tabulate

Easy to Select Data Collection

Data Collection Methods for 
Surveying Opinion
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Personal Interviews
- Telephone Surveys
- Mail Surveys: Snail vs. “Post”
- Computer Direct Interviewsp
- Email Surveys
- Web Page Surveys

Scanning Questionnaires 
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Snail Mail
11

Response: One Month
15-40%

E-Mail #1
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Response: 3 Days
15-40%



E-Mail #2
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Response: 3 Days
10-30%

“Post Person”
14

Response: Immediately
80-100%

Web Site
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Response: One Month or Less
Less than 20%

Telephone
16

Response: Depends
Depends

When to survey?
17

Snail mail — Not around holidays/etc.
E-mail — Tuesday-Thursday, 10 am - noon
“Post person” — First class, at the start
W b it  C i t tlWeb site — Consistently
Telephone — ?????

Survey how often?
18

As often as possible
At least 6-12 times a year



How many?
19

Should I or shouldn’t I?
SURVEYS RESPONSE ERROR POSSIBLE

RETURNED RATIO RANGE RESPONSE

400 Any 5%
200 80 - 20 6% 74 - 26

75 - 25 6% 69 - 31
70 - 30 6.4% 63 - 37
65 - 35 6.8% 58 - 42
60 - 40 7% 53 - 47

100 75 - 25 8.6% 66 - 34
70 - 30 9% 61 - 39
65 - 35 9.5% 55 - 45
60 - 40 10% 50 - 50

50 75 - 25 12% 63 - 37
70 - 30 13% 57 - 43
65 - 35 13.5% 51 - 49
60 - 40 14% 46 - 54

25 80 - 20 16% 64 - 36
75 - 25 17% 58 - 42
70 - 30 18% 50 - 50

How about evaluation forms?
21

Evaluation forms 
are NOT surveys!

22

What’s 
NewNew

Popular New Tools for Lifelong 
Learning 
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Survey Monkey. www.surveymonkey.com
Zoomerang. www.zoomerang.com
QuestionPro. www.questionpro.com
InfoPoll. www.infopoll.com

General Help Book
24

How to Conduct Your 
Own Survey

ISBN: 047101273. 

Under $20.


